
Media
and the 

Digital World



Media Influence
• The sources of significant influence in American 

society are:

Movies, television, the Internet, books,   music, 
public policy & law, and family

• The church is not even in the top twelve sources of 
influence!



Media Usage by Youth
Television Music Computer
Video Games Reading Movies

7.29 hours

8.33 hours

10.45 hours

Kaiser Family Foundation, January 2010



Media Usage: Television
• By High School graduation, he/she will have seen:

- 22,000 hours of television

- 16,000 TV homicides

- 200,000 acts of violence

- 640,000 TV commercials



Biblical Standard

“Flee from youthful lusts.”
2 Timothy 2:22

“Pursue righteousness, faith, love and peace.”
2 Timothy 2:22



Biblical Standard

“But now you must rid yourselves of all such 
things as these: anger, rage, malice, slander, 
and filthy language from your lips.”

                                      Colossians 3:8



Biblical Standard

“Finally, brothers, whatever is true, whatever 
is noble, whatever is right, whatever is pure, 
whatever is lovely, whatever is admirable – if 
anything is excellent or praiseworthy – think 
about such things.”

                                        Philippians 4:8



Impact of Media

• The media present an unreal 
view of our world.

• The media present an 
oversimplified view of life.

• The media desensitizes its 
viewers.



Impact of Television

• George Gerbner & Larry Gross

• Research at the Annenberg School of 
Communication

• “The Scary World of the TV’s Heavy Viewer,” 
Psychology Today



Heavy Viewers

• Overestimate their likelihood of being involved in a 
violent crime.

• Overestimate percentage of people in white collar 
occupations.

• Overestimate percentage of Americans compared 
to rest of world.



Television & Behavior

• Study of adolescents showed that watching 
sex on TV influences teens to have sex 
(Pediatrics, 2004).

• Over 1000 studies point to a causal 
connection between media and aggressive 
behavior in some children (Pediatrics, 2000).



Media and 
Worldviews



Naturalism - Atheism



Pantheism



Occult - Gnostic



Sensuality



Worldview: News Media 
• Liberal - 80% always voted for Democratic 

candidate.

• Secular - 86% seldom or never attended religious 
services, 50% had no religious affiliation.

• Humanistic - 90% support a woman’s                       
right to choose.



Worldview: Television 
• Most had some religious upbringing.

• Liberal - 80% always voted for Democratic candidate.

• Secular - 93% seldom or never attended religious 
services, 45% had no religious affiliation.





Media and 
Our Brains



Media and Our Brains

• In the movie 2001: A Space 
Odyssey, Dave Bowman 
begins disconnecting the 
memory circuits of HAL.

• “Dave, my mind is going” 
HAL says forlornly. “I can 
feel it. I can feel it.” 



Media and Our Brains

“I can feel it too. Over the past 
few years I’ve had an 
uncomfortable sense that 
someone, or something, has 
been tinkering with my brain, 
remapping the neural circuitry, 
reprogramming the memory.”



Media and Our Brains
• Edward Taub conducted experiments on 

right-handed violinists.

• The brain areas of the violinists were 
significantly larger than for 
nonmusicians.



Media and Our Brains

London taxi drivers - posterior 
hippocampus (spacial data) was 
much larger than normal.



Media and Our Brains



Media and Our Brains

Addiction, distraction, depression, overload.



Media and Our Brains

• “Constantly using Twitter is reducing the time of 
concentration to a few dozen words. He says Twitter 
will tune “the brain to reading and comprehending 
information 140 characters at a time.”

• Steven Kotler,  Psychology Today, 15 May 2009.



Media and Our Brains
• Concentration

- Distraction overload - leaves user with the: “Where 
was I”? brain lock.

- Continuous Partial Attention - not multitasking, 
rapid-fire switching of attention.

• Creativity - no “think time” or daydreaming



Media Addiction
• George Barna, “Media Addiction,” January 2010.

• Show all the signs of addiction (American Psychiatry 
Association).

• Parents understand the dangers (3/4ths say exposure 
of their children to inappropriate content is one of 
their top concerns).



Common Objections

• That’s reality.

• I’m just killing time.

• It won’t affect me.

• No one will know.

• It’s just entertainment.



www.probe.org

• Media and discernment

• New media and society

• Sex and violence on television

• Music and the Christian

• Film and the Christian

• Video games

http://www.probe.org


Final Comments
• If you would like a copy of these presentations:

kerby@probe.org

• Important addresses:

www.probe.org and www.pointofview.net

mailto:kerby@probe.org
http://www.probe.org
http://www.pointofview.net


Book Resources



Booklets

A  B I B L I C A L  V I E W  O N

New Media
Kerby Anderson


